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HOTEL & TOURISM ASSOCIATION

VI Seeking Blue Flag Certification

. The USVI Hotel & Tourism Association is currently in the'

process of launching the Blue Flag Certification Program .
.in the USVI. The certification program is a voluntary
eco -label program tailored for beaches and marinas with
international recognition and appeal. Beaches and
Marinas that meet establish criteria including water
quality, safety and services, education, and
- environmental management are afforded the label of

"1 Destination Symposium . *©© 0Bl ue 'Flagé certified. The cer.
e - e lengthy, and comes with some cost. We anticipate
B Membershlp Update . % . approximately $30,000 in expenses for realizing the

achievements in the St. Thomas/St. John district.

T Advertising in Dlscover & Places Successful realization of the blue flag program depends

to Explore - | on the support and dedication of all local participating

q Cullnary Team Update S agencies and stakeholders. The major associated costs
o ' oo ~ we anticipate include: membership-and application fee
9 Education & Tralnlng Opps Lt ($3500), materials and administrative ($6000), feasibility
PO o _ R study ($5000); and part -time staffing ($15,000). We project .
1 CMI Corner % R - . that the derived benefits of the program would far _

. ‘ ; out welgh the suggested investments. The USVI would be -

1 Save the Date only one of a few Caribbean islands to boast

achievement in the Blue Flag Program. To lend support to
this effort contact the Association office at 774 . -6835.

17th Destlnatlon Svmposmm .
B The time has come agaln for the Association to welcome our travel partners for -
the 17th annual Destination Symposium. Wyndham Sugar Bay Resort & Spa will
host the conference, scheduled for June 14 -18. For the past 16 years, hoteliers,
tour operators, airline representatives, government officials, local and national
media, and-other key travel partners have met to discuss issues critical to travel
‘& tourism in the U.S. Virgin Islands. The overall objective of the Symposium is to
present a forum where we can openly discuss marketing and product
RN, & » development issues while improving communication between our key travel
~ ANNUAL [""INAHIIN s‘t\\“ 4 partners. The Symposium also gives us a chance to showcase the destination. -
S e T hj sy ear dParadiséTénm¥ouri Eges. The preliminary schedule includes:

Monday -Ar ri val s and the Governords Dinner
Tuesday fi Presentations by the Department of Tourism & the CMI, networking sail,-and dinner
+ Wednesday: i Business meetings:and-dinner at the Westin St. John : - '

Thursday -Breakfast at Windward Passage, shopplng transfer to St Cr0|x and site mspectlons
- Fndayn Slte mspectlons and departures -

Interested persons can register for the marketing presentations on Tuesday, June 15. One day registration is
$95 and includes breakfast and lunch. Registration materials are also available from the Association office. -
We look forward to seeing our partners again and hosting another successful event.



Membership Corner

~New Member . . . .

*Visitors in search of a new interactive experience on St. John can turn to an interactive map created by

our newest member Island Treasure Maps . Created by Denise Barbier'and Jen Knowles, this exciting map
takes you on 5 different adventures over 5 day. The tours involve not only site seeing but interaction with
the islandds hot spot s, restaur ant s, shops, hi storic. s
game with the opportunity to win a return trip to St. John for four. According to duo, the 'goal of the map is
to'engage customers, create memories and offer advertisers multiple opportunities for exposure. They are
currently working on a similar map‘for St. Thomas. For 2011, added elements will include YouTube clip
teasers and a downloadable pdf of the map so consumers can review it prior to arriving on.island. Island
Treasure Maps is offering membership card participants a 10% discount on, ad rates. For addrtronal
Information call 626 -2505 or visit www.islandtreasuremaps.com.

*Ken Hopson, Executive Director of the VI Port Authority, addressed members at the May meeting held at
Mafolie Hotel. In addition to historical data, Hobson discussed some upcoming actions by the Port

Authority including cutting operating costs, limiting rate increases, continuing capital improvements at

both the St. Thomas'and St. Croix airports,'and improving customer service.

~ *The June Meet the Members Reception erI be held on June 23 at Wyndham Sugar Bay from 5:30 pm -
7:00 pm. The reception is a great networking.o
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Advertising Opportunities Still Available in Discover & Places to Explore

Now is your chance to participate in the 2011 editions of the official publications of the USVI Hotel & Tourism

- Association, DISCOVERand PLACES TO EXPLOREYour participation not only advertises your business, but also

promotes the U.S. Virgin Islands with print media and supports the Association. DISCOVERIs the prestigious hard cover
magazine prominently displayed in guest rooms throughout St. Croix, St. Thomas and St. John.

The digest size publication, PLACES TO EXPLORfotedthe 0 BeVWitsi t or 6 s Publ i doaiconsecutiven t he
years) is available at hundreds of locations throughout our islands. Both magazines are part of an integrated

marketing and communications program that delivers combined newspaper and online promotion to the U.S. Virgin

Islands through the vast network of McClatchy -owned newspapers and websites throughout the United States. Print

ads having a value equal to 35% of Net Advertising Revenue will be provided to the Association annually to promote

the territory. In 2009, newspaper ads valued at $356,000 were displayed. Several advertising packages are available

- to accommodate businesses of all kinds and sizes. All participants will receive weblinks from the online versions.

To reserve your space or for more information, contact Jennifer or Rita at Media Marketing, tel. 340 -774-0920, or

email rjmedia@hotmail.com
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